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Macroeconomic Index 2016 2017 2018 2019 2020

GDP (% YoY) 3.3 4.0 4.1 3.5 3.5

GDP (Billion USD) 412.4 455.3 487.2 516.7 547.4

GDP per Capita (USD) 6,113.8 6,730.6 7,187.2 7,607.7 8,048.6

Trade/GDP (% of GDP) 122.0 122.5 123.2 116.2 119.1

Export of Goods and Services/GDP (% of GDP) 68.4 68.2 66.8 64.6 66.3

FDI In-flows (Billion USD) 1.8 6.5 10.5 N/A N/A

FDI Out-flows (Billion USD) 12.3 17.0 17.7 N/A N/A

Consumer Price Index (% YoY) 0.2 0.7 1.1 1.0 1.3

Current Account Balance (Billion USD) 48.2 50.2 37.7 36.5 34.3
Current Account Balance/GDP (% of GDP) 11.7 11.0 7.7 7.1 6.3
Foreign Exchange Reserve (Billion USD) 171.8 202.5 205.6 215.8 N/A
Public Debt/GDP (% of GDP) 41.8 41.9 42.1 41.5 41.8
Exchange Rate (Bath : USD) 35.8 32.6 32.4 30.7 N/A

Thailand Economy

ที่มา : ศูนย์เทคโนโลยีสารสนเทศและการสื่อสาร ส านักงานปลัดกระทรวงพาณชิย์ โดยความร่วมมือจากกรมศลุกากร
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2.

July export 2019 2019 July Jan - July

Total Exports (US Dollars) 21,205 144,176

Growth (%YoY) 4.3 -1.9

Less oil-related products 6.9 -0.6

Less golds -0.4 -3.3

Less oil-related products and golds 1.6 -2.1

Total imports (US Dollars) 21,095 140,122

Growth (%YoY) 1.7 -1.8

Less oil-related products and golds 11.0 -0.5

Trade Balance (US Dollars) +110 +4,054

Million US Dollars

Thailand exports (US Dollars)

July 2019 bounced back to 4.3 percent with the value of 21.2 billion USD. 
First seven months of 2019, Thai exports contracted 1.9 percent.
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Contribution to growth by Sector
Thai exports in July 2019 bounced back to 4.3 percent largely from gold exports. 

But some new products have emerged while global oil prices dampened exports of oil-related 
products. 
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1 รถยนต์ อุปกรณ์และส่วนประกอบ 2 เกษตรและเกษตรแปรรูป 3 ทองค ายังไม่ได้ขึ้นรูป 4 เครื่องใช้ไฟฟ้า
5 เครื่องอิเล็กทรอนิกส์ 6 สินค้าเกี่ยวเนื่องกับน้ ามัน 7 อื่นๆ
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Auto and parts Agril and agro-industrial products Golds

Others

Household appliances

Electronics Oil-related products

-2.1%

4.3%

Million US Dollars
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Contribution to growth by Country

Thai Exports to most major trading partners including US, Japan, Hong Kong, Taiwan, and China

rebounded. Exports to India remain robust.
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4.3%
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-2.1%
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EU : 10-25% to $US 
7,900 million

Overall Effect
Since US, China, EU, Turkey, India and Russia economies account nearly 70% of world GDP 
in 2018,  trade tension has started to hit economic activity worldwide.

IMF forecasts World Real GDP in 2019 to 3.2%, world trade volume will expand by 2.5%. 

Trade war and trade disputes among nations push a realignment of trade and 
investment flows to diversify and leverage economic interests.

VS Countermeasures from 
other nations

Latest Status
June: Temporary Brake. Trade 
talks to restart.
Aug:
1. US imposed 10% to another 
$US300 billion
2. US declares China is a 
currency manipulator

Turkey : +5-40% to 
$US 1,790 million

India : +10-50% to $US 
1,400 million

Russia : +25-40% to 
$US 88 million

Technology Currency

Huawei BAN with 114 
companies in Entities List

US declares China is a 
currency manipulator

Also with EU, Turkey, India 
and Russia

Effect to Thailand

Manufacturing 
Production Index

-5.5%
(100.49)

+3.7%
(105.5)

Jan-Jun
Average Capacity Utilization 

in Manufacturing

65.6%68.2%

Q2/2019Q2/2018

Jan-Jun

No. of Tourists

+1.5%
(19.8M)

+12.5%
(19.5M)

Jan-Jun

Total Export

-1.9%+6.9%

Jan-July

Export to US

+16.3%+5.5%

Jan-July

Export to China

-7.6%+2.8%

Jan-July

20192018

2018
2019

Trade war, and global economic uncertainties has affected Thai economy. 
For instance, lowering production performance of industrial sector, 

sluggish growth in tourism,  slowing export  
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2.

Asian Exports by Country

Source: CEIC
Remarks: 
- Export growths are year-to-date. Most countries’ latest data is July 2019 except Myanmar (3 mths) Laos and Cambodia (5 mths) and Phillippines (6 mths).

Most Asia’s exports tend to decline amidst trade tensions and a slowdown in global demand  



Thailand remains strong
with potential growth and opportunities

Source: Fitch Solutions

Thailand Score

East and Southeast Asia 
Average

Thailand’s Operational Risk on Q4/2019



Thailand remains strong
with potential growth and opportunities

Auto manufacturing Hub
Opportunity in China’ 

demand in Luxury Brands 
such as BMW or Mercedes-
Benz

Business-friendly 
environment

Industry 4.0 and Incentives 
in Eastern Economic Corridor

Relaxation of visa restrictions
Growing regional spending 

powers
Medical tourism as one of the 

most lucrative sectors

Improving World Bank’s EODB 
gives momentum to attract 
more investors.

Growing urbanization provides 
pool of potential customers.

Tourism attracts affluent visitors.

Machinery, Autos 
and Parts

ICT Tourism

Consumer & 
Retail

Government-led infrastructure 
to improve capacity in roads, 
airports, and maritime 
facilities.

Thailand as a vital trade link 
in the region

Freight Transport & 
shipping

Source: Fitch Solutions

Authorities’ embrace of 
digitalization and fintech
opportunities.

 Further regional integration in 
ASEAN should benefit cross-border 
investment and activities.

Banking and Financial 
Services

Thailand Score

East and Southeast Asia 
Average

Thailand’s Operational Risk on Q4/2019



Strategies to Tackle Trade War
and Export Stimulus Measures

Trade Diversion 
Effects

Markets / Export Trade Negotiation Investment

• Monitor the influx of imported 
goods, the attempt of 
circumvention.
• Trade remedies for 

farmers/entrepreneurs that 
could be affected.

• Manage export markets : 
diversify, seek new markets, 
export goods that can be 
replace US and Chinese 
product in both countries.
• Marketing/ Branding
• Encourage Long Term Contract 

and FX Management.
• Restructure Thai Exports to 

match market needs / 
Enhance product standard.
• Promote and Develop Service 

sector.

• Prepare to talk with US to 
mitigate risk of tariffs and 
measures implementation on 
Thailand.
• Accelerate Free Trade 

Agreements and strengthen 
Strategic Partnership.
• Monitor, maintain, and manage 

foreign relations and 
international cooperation with 
other countries.

• Promote Inward Foreign Direct 
Investment which improve 
value chain of Thai industries 
in to next level.
• Encourage Thai investors to 

invest outward bundled with 
Thai products.



Geo-Economic
Thailand's in the heart of ASEAN connected
with the fast-growing CLMV countries.

Trade Agreements
Thailand has free trade agreements with 18 
different nations, including such major global 
economies as Australia, China, Japan, New 
Zealand, South Korea, and India in addition to 
other 9 ASEAN members.

Infrastructure 
Development
Expansion of airports, seaports, roads, rail 
systems and ICT infrastructure. 
• Airports: Upgrades of Don Mueang,  

Suvarnabhumi and U-Tapao International 
Airports 

• Maritime transport facilities: A USD 3 billion 
project will expand port capacity in the 
Eastern Seaboard area, including a cruise 
ship port in Sattahip and upgrades of the 
major shipping ports of Laem Chabang and 
Map Ta Phut. 

• Enhance Thailand Science Park (TSP) to 
become the largest fully-integrated research 
and development hub in Thailand

Eastern Economic Corridor 
(EEC)
The investment environment features generous tax
and non-tax incentives for
(1) High value-added, S-curve, enabling Thailand to

develop our own value chains, partnering with
countries who own technology.

(2) Aligned with export portfolio adjustment strategy
which aims to move from primary/intermediate
products toward more finished goods and

(3) Environmentally friendly and sustainable.

WHY THAILAND ? : Trade Perspective



Thailand : Logistic Hub of Southeast Asia

Various mode of 
transportation 

Sea, Air, Road and Rail

Connect to 
glbal market 
Through BRI 

Thailand’s Geographical 
Advantages 

and Global Connectivity



FTA between Thailand and Trade Partner

Thai– Australia
Thai–New Zealand

Thai–Japan
Thai–India
Thai–Peru
Thai–Chile

ASEAN
ASEAN–China
ASEAN–India
ASEAN–Japan
ASEAN–South Korea
ASEAN–Australia–New Zealand
ASEAN – Hong Kong

Thai – Bangladesh
Thai – EFTA

Thai – EAEU
Thai – EU
ASEAN - EU
CPTPP

Effective (13 Agreements,18 Countries) Under Negotiation Future Possible Agreement

Thai–Pakistan
Thai–Turkey
Thai–Sri Lanka
ASEAN +6





High Value Industries Targeted : Examples of Bio-economy 
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Service Sector Development in Thailand as an Engine of Growth 

Hospitality

Logistics Retail and Franchise

Health and Beauty

Creative Film and 
Entertainment

Construction 
Engineering and 

Architecture

Digital and Cultural 
Content

Business Services 
and Real Estate

Unleash the Potential

Unlock the Limitations



Enhance Integration into Regional Value Chain

a single 
market and 
production 
base

a highly 
competitive 
economic 
region

a region of 
equitable 
economic 
development

a region fully 
integrated 
into the 
global 
economy

JapanS.Korea

China

New Zealand

Australia

India

Singapore

Cambodia

Malaysia Indonesia

Viet Nam

Philippines

Laos

Myanmar

ASEAN
RCEP

Thailand is also ready to deepen integration both within ASEAN and outside ASEAN to 
better integrate into regional and global value chains or GVCs. 

FTAAP?
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Rank: 27th

of the World
3rd of ASEAN

E-Registration
 Providing training course and publicity of e-Registration and identity 

verification service in the center and provincials.
 Plan to combine Business registration, VAT registration and 

Employee registration in the single channel

Getting Electricity
 Providing MEA smart life application
 Modifying administration fee for getting electricity included exemption 

for the new request of getting electricity.

Paying Taxes
 Various electronic services such as e-Filing, e-TAX invoice & receipt

and Digital payment
 Measures to support e-Payment with free of charge and seven-day 

expansion is accepted for contribution payment via e-Payment

Trading Across Borders
 With Pre-arrival system, users can submit bill of lading, pre-tax 

payment, and instantly, it is able to pick up goods when shipping has 
arrived, e-Bill Payment via Internet banking.



CONNECTIVITY

COLLABORATION

NEW ECONOMY

The New Trade Agenda



Back Up



Direct Effects from 
US Trade Measures
(Jan – July 2019) Effects through 

China’s Supply Chain

Export Opportunities 
in US Market

Solar cells

Washing machines

Steel

Automotive 
and parts  

Indirect Effects (Jan – July 2019)

Computers, 
parts & IC 

Automotive 
and parts

Home/ 
Office Products

Machinery & 
equipmentAluminum

Note: US measures are applied in Feb –
Mar 2018. Hence the direct effects on 
Thai exports are accessed from the 
first quarter of 2018 onward.

Electrical 
Appliances

Food & 
Beverage

Note: The indirect effects are accessed from the fourth quarter of 2018 onward, after US measures 
and China’s countermeasures are fully effective.

Effects from US Measures and US-China Trade War

Electrical 
Appliances

Agricultural
Products

Frozen 
Seafood

Home/ 
Office Products

Frozen 
Fruits & 

Vegetables



Status of FTA Negotiations

Thai – India

Thai - Australia
Thai – New Zealand
Thai - Japan
Thai – Peru

Thai - Chile
Thai - Pakistan
Thai - Turkey

- Early Harvest : Effective
Full Agreement : Under Negotiation

- Effective
- Effective
- Effective
- Early Harvest : Effective
Full Agreement : Under Negotiation

- Effective
- Under Negotiation
- Under Negotiation

Sep 1,2004

Jan 1,2005
July 1,2005
Nov 1,2007
Dec 
31,2011

Nov 5,2015
-
-

10,386

14,948
2,283
54,347

473

1,122
1,550
1,517

406.88

132.6
194.87
16.87
-22.56

25.36
-
-

FTA Negotiation Status
Effective 

Date

Trade volumn
between Thailand 
and trade Partner 
2017 : million USD

Trade volumn
growth rate since 
FTA's effective 
(percentage)



Status of FTA Negotiations

FTA Negotiation Status Effective 
Date

Trade volumn
between Thailand 
and trade Partner 
2017 : million USD

Trade volumn
growth rate since 
FTA's effective 
(percentage)

ASEAN
ASEAN - China
ASEAN - Japan
ASEAN - South Korea
ASEAN–Australia-New Zealand
ASEAN - India
ASEAN - Hong Kong

RCEP

- Effective
- Effective 
- Effective
- Effective
- Effective 
- Effective 
- Effective

- Under Negotiation

101,158
73,670
54,347
12,724
17,033
10,386
15,217

269,515

707.67
262.45
33.37
9.02
2.68
56.26

-

-

Jan  1, 1993
July 20, 2005
Jun  1, 2009
July 1, 2010 
Mar 12, 2010
July 1, 2010
Jan  1,2019

-

Regional Trade



Thailand 4.0 and New Industrialization

Creativity + Innovation 

MORE FOR 
LESS

LESS FOR 
MORE

Commodities
Industries

Trade in Goods

Innovation
Technology

Trade in Services
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Create Added Value: Post Harvest-GI-Organic-Branding-Creativity-OTOP

Surat-thani
Nakhon Si Thammarat
Krabi-Trang

Chiang Rai
Mae Hong Son
Chiang Mai
Lamphun

Nan
Prea
Utaradit
Sukhothai

Khon Kaen
Kalasin
Sakol-Nakhorn
Nakorn-Panom

Nakorn-Ratchasima
Buriram
Surin
Ubon-Ratchathani

Petchburi-Ratchaburi
Kanchanaburi-
Supanburi
Chainart-Uthaithani

Narathiwat
Pattani

Songkhla

Focus on the Utilization of 
IP & GI

Branding ThailandRaise the Bar of 
Thai Products

From Organic to Fair Trade Storytelling & 
Creative Economy

Premium OTOP


