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{_ Integrated Wellness

Being Well in Thailand }

Assistant Professor Dr. Pansak Sugkraroek
Bumrungrad International Hospital



Medical Tourism VS Wellness Tourism

* Medical Tourism is still the main target in Thailand
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* Wellness Tourism is going to surpass Medical Tourism soon
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Source : (SCB EIC), 2017



Medical Tourism VS Wellness Tourism

Poor Health Health Continuum Optimal State Of Well being

REACTIVE Medical Paradigm

Treat & cure illness Maintain & improve health
Corrective Preventive
Episode Holistic
Clinical-responsibility Individual responsibility
Compartmentalized Integrated into life

Source : Global Wellness Institute 2014




Medical Tourism VS Wellness Tourism

Medical Tourism Wellness Tourism
Focusing mainly on receiving Focusing mainly on wellness,
medical treatment , however, rehabilitation or enhancing health

leisure activities and sight seeing to optimum level

are slightly included

Source : Global Wellness Institute 2014



Wellness Travelers...

. Healthy hotels Spas
Integrative health centers Wellness cruises Salons
CAM centers Health resorts Baths & springs
Wellness centers & sanatoria Thalasso
f '

'
'
S '
Organic & natural Yoga studios
restaurants \K\'\ pa & Bea Martial arts studios
Health food stores \(\ea (/[j/
CAM Massage
Integrative medicine Bathing
Diagnostics Body treatments
Health check-ups Facials
& QQO Chronic condition mgmt.
x>

Hair & nails
&
S

:
'
E
i Yoga
Medication
Nutrition Tai chi
:S Weight mgmt. Qigong
E Detox Biofeedback
o)} Culinary experiences
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Prayer =
— » Volunteering =
i) Gym visits Time with family O
~+  Fitness classes & friends
2 Stretching Time alone
% Pilates oy
& it -
Environ- X ,8
mental o
~
Hiking Retreats
H Biking Life coaching C’)Q
I <<\ Taking walks Stress reduction
1 C Nature visits Reading
[ (@) Music & arts O ‘
Gyms Cﬁ $\' Yoga retreats
Fitness centers /7()1/ C)(O Spiritual retreats
Ashrams
! Ntyy, one
' e Pers |
i
Parks

Wildlife sanctuaries

i
i
i
i
Lifestyle retreats
Nature preserves VI S I I Wellness retreats

What do Wellness travelers seeks ?

* Health Enhancement: Aesthetic
Spa, Healthy eating, Fitness

* Mind-Body : Yoga, Tai Chi
e Spiritual : Meditation
* Stress Therapy

e Eco & Adventure

Source : Global Wellness Institute 2014



Thailand Medical Tourism Hospital
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Bangkok Dusit Medical Hospital

Source : Global Wellness Institute 2014



Wellness in Thailand

( }

Chivasom

The Sanctuary Spa Resort Koh

Phangan

The Pavana Chaing Mai T R I )Az,
Resort

WE ENHANCE YOUR LIFE




World Best
Hospital 2018

The Specnolfy Hospltol Anadolu Medical Center

A: The Medical Travel Quoli’ry Alliance (MTQUA)
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Source : Global Wellness Institute



Wellness : Next Destination in Thailand

Bumrungrad International

* has been awarded as “World Best Hospital for
Medical Tourists 2018” by The Medical Travel
Quality Alliance (MTQUA)

e 2018 Asia Pacific Healthcare & Medical
Tourism Awards offered 10 awards to
Bumrungrad Hospital

Vitallife Wellness Center

* 1st Wellness Center in the world to be
accredited by DNV GLUs International
Accreditation Standard for Out Patient
Specialist Center

e 1st Anti-Aging and Wellness in Southeast Asia

v ‘ TA LL ‘ I: E  Winner 2017-2018 Best Integrated Health and

Wellness Provider of the year in Asia Pacific

Source : Global Wellness Institute 2014



Integrated Wellness Tourism

Global Tourism Industry
$3.2 trillion

Agri-
Tourism
$60-160
billion

Medical Tourism
$50-60 billion

Wellness
Tourism
$439 billion

Cultural Tourism
$800 billion - $1.1 trillion

Adventure
Tourism
$115-150

billion

Spiritual  Volun-
Tourism Tourism

$37-47 billion$10-20

billion
© Global Wellness Institute. Originally published in “The Global Wellness Tourism Economy,” 2013

GLOBAL WELLNESS ECONOMY:
$3.7 trillion in 2015

Complementary

& Alternative Wellness

Medicine  f = — — — — — — _ _ %
$199b Tourism

»‘ o “ SEE30
Preventive & & n Beauty &

Personalized || Spa 5 F
Anti- Aging

Medicine and
Public Health W In:;gsgy
\‘m::?f $999b

N $43b
Healthy Eating, '. Fitness & Uit
Nutrition & Real Estate

Weight Loss Mind-Body sneb
$648b $542b

Source : Global Wellness Institute 2014



Top ten wellness tourism Market in Asia Pacific

Top Twenty Wellness Tourism Markets, 2015

Direct

Number of Trips Employment

Expenditures .
Rank in 2015

illior

(millio

United States 161.2 .87 $202.2 1

Top Ten Wellness Tourism Markets in Asia-Pacific, 2015 Germany %85 M $602 2

France 306 0.32 $30.2 3

ber o p Receip pend € China 482 2.37 $295 4

Japan 378 0.8 $19.8 5

China 482 $29,465.4 Austria 14.6 0.16 $15.4 6
Japan 378 $19,837.4 Canada 25.3 0.25 $13.5 7
India 38.6 $m,782.4 United Kingdom 20.6 0.18 $13.0 8
_Thailand ) 9.7 $9,417.2 Italy 66 015 $12.7 9
Australia as5 $8,159.2 Mexico 15.3 0.48 $12.6 10
South Korea 18.0 $6,831.9 Switzerland 9.2 0.10 $12.2 n
Indonesia 5.6 $5,334.3 India 38.6 5.32 $ns 12
Malaysia 5.0 $3,118.9 C Thailand ) 9.7 0.50 $9.4 13
Vietnam 6.4 $2,8873 Australia 85 [oX[e} $8.2 14
Hong Kong 1.8 $2,309.0 Spain 13.6 0.08 $7.7 15
Note: These figures combine both international/inbound and domestic wellness tourism spending, and also include both primary and South Korea 180 013 $6.8 %
secondary wellness trips. Source: Global Wellness Institute Indonesia 56 0.52 $5.3 17
Turkey 9.3 0.06 $4.8 18

Russia 13.5 0.5 $35 19
Brazil 8.6 0.2 $33 20

Note: These figures combine both international/inbound and domestic wellness tourism spending, and also include both primary and
secondary wellness trips.

Source : Global Wellness Institute



Spa — Main Health Tourism in Thailand ?

Spa Facilities and Revenues by Region, 2013 and 2015

Number of Spas

Spa Facility Revenues

(US$ billions)
2013 2015 2013 2015
Europe 32190 37,420 “$29.8 “$27.5
Asia-Pacific 32,451 38,819 $18.8 $21.4
North America 26,510 28,306 $18.3 $20.6
Latin America-
atin America 9,007 10,269 $4.7 $4.9
Caribbean
Mlc!dle East-North 3,889 4,465 $17 $21
Africa
Sub-Saharan
i 1,544 2,316 $0.8 $11
Africa
Total 105,591 121,595 $74.1 $77.6

*Note that the decline in US$ revenues for Europe since the 2013 figures is indicative of currency depreciation against the U.S. dollar and not

an actual decline in the market. Expressed in Euros, the European market grew from €22.7 billion in 2013 to €24.9 biliion in 2015,

Source: Global Weillness Institute
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Spa Facilities and Revenues by Type, 2013 and 2015

Number of Spas

Spa Facility Revenues

(US$ billions)
2013 2015 2013 2015
Day/Club/Salon
v/ / 59,339 64,262 $30.5 $30.8
Spas
Hotel/Resort Spas 22,076 30,180 $22.2 $25.6
Destination Spas &
Health Resorts 2204 2,374 $8.4 $7.7
Medical Spas 5,009 5,502 $5.4 $5.7
h 1I/Mi |
ThAtTAL/MIGAR 6,504 7171 $4.8 $4.7
Springs Spas
Other Spas 10,459 12,106 $2.7 $31
Total 105,591 121,595 $74.1 $77.6

Note: Revenue figures may not sum to total due to rounding. See Appendix A for descriptions of the spa categories

Source: Global Wellness Institute

Source : Global Wellness Institute



Aksorn Rayong Resort

Chivasom




Contribution of international Visitors at Private Hospitals in
Thailand

60.40%

® Myanmar ®m USA m UK Japan ®m Cambodia = Middle East m Others

Source : www.bltbangkok.com



We expect to have more than 3.42 millions visits from
international patients in 2018
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Source : www.bltbangkok.com



China is our main target !!

Contribution to Growth from East Asia Tourists
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Source : The Pacific Asia Travel Association (PATA)

We expect to have more than 40,000 visits from
Chinese tourists visiting our hospitals in Thailand.
Top 2 interested treatments are :

1. Infertility b A4
,f.)

—

2. Aesthetic Q e i

Our competitors for Chinese market !!
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Japan South Korea Malaysia



Service model should allows for a lifelong ability to manage wellness for a sustainable growth

0000

Biomarker
Diagnostics

Revitalize

Regenerative
Aesthetics

Endobiogeny

Longevity
Index

Joint Pain
Solutions

Integrated
Aesthetics

Wellness = No Disease
Wellness Awareness
Wellness Education

Wellness Management

Nutrition,
Fitness &
Relaxation

Advanced
Supplementation

Pilot Health )
Index

Cancer Risk
Assessment

Regenerate

Cellular
Therapies

Prevent

O Product Categories



Best

Thai Hospitalit : Lack Innovation Marketing Insufficient
S Transportafion Unclear Superiority Effort Corelion
Hub
Experts in ;
Wellness International Lack of proper _
- Doctors/Health Standard knowledge & High Turnover
care personal Medical Hub Management
strengths weaknesses
Destination _ _
Neutraceutical Silo Working — Lack of
Spa Passion
Integrative Government Limited _
Service , Flexibility in ﬁfegf ation
Potential policy Innovation iccups
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