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Our Mission
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Industry Overview

The IT Industry in Thailand still shows positive growth prospects in
medium term, since computers remain a necessity for daily life and
business.

Thailand IT industry revenue is expected to have compound growth rate
of 10% in the next 5 years.

In developed countries, Computer penetration of the population is
approx. 90 %, while Thailand is still approx. 20% in 2010.

PC price-point, especially notebook, have become more affordable
since manufacturers become more cost efficient. This will boost the
growth of IT retailers.

Internet broadband and wireless connectivity popularity and computer-
education in schooling system are also accelerating factors contribute to
growth in PC population in home.
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More factors supporting the IT Industry in Thailand;

A The overall Thai economy is believe to be bottom-out and
expected to gradually improve.

A Government policy e.g. establishment of ICT Ministry, etc.

Thai consumer behavior has changed. As a result, demand for
computers by consumers and home users has increased of
along with growth of the internet.

Computers have become an important teaching tool in the
educational sector.

Home Wireless network is becoming more affordable and
practical.
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Sales Strategies

AONE PRICE& SAMEO st andard policy.
EVERYDAY EXHIBITIONS & PROMOTIONS.

A complete product line and variety of quality IT products
Comprehensive information for buyers

Competitive pricing

Reliable service
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Marketing Strategies

Via PR and Activities
Join major IT exhibitions
Customer relations via product catalogue (IT Direct)

Quarterly major events: Xcite IT, BigThanks, IT CITY expo, IT
Festival.

Specialized product events: Notebook, Digital Fair, Digital
Camera Expo, Printer expo, PDA Fair, etc.
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PR - Activities

QN

Marketing

IT Direct

IT Special

Ads
Thairath




A
by

Marketing

Events

or

Ma]

RENEGEI

I'T SUPERSTOHE




Other Events

A e

Marketing

THAILAND 11

1T CITY

THE IT Sup:

CloTeY




Other Events

QN

Marketing

Z

S, ...

EXPO}2011;

£7 Windows
Experience

p.

¢




IT'CITY’ s<Stréndgths | SaNONRUE QY

XIAANI

=
A
A
A

o To o To >

Well-recognized brand

A solid reputation for delivering quality product and service

| T CI TYOs position as a major r
and expanding marketshare as well as strategic partnership with all
the major IT vendors

Customers revisit and repurchase is evident
Attractive to high-income customers and foreigners
Limited direct competitors in Thailand

IT is a growing business sector

Strong financial position




